BA (HONS) ESPORTS

What you can expect in your first few weeks
Esports has quickly become a multi-billion dollar industry. Technological advances have
facilitated the rise in competitive video gaming where across the globe a growing number of
individuals and teams compete against each other online or in spectator filled stadiums. While
only a few individuals in the world may become professional gamers, the industry requires a
considerable workforce with a knowledge of media, marketing, business and event
management. This course is designed to support those who wish to work in this broader,
Esports landscape.

Course expectations
The course begins by providing a broad foundation, understanding Esports and the wider
world of sports business, as well as key areas of marketing and media. As students’ progress
they will become more familiar with aspects such as broadcasting, digital marketing and
organising and hosting their own events.
We expect from you the following:
Be on time for lectures and seminars.
Complete the designated work between sessions.
Become familiar with the Study Hub – research and read!

What you can be doing to prepare
All prospective students should immerse themselves in as much quality international esports
and business literature and media content as possible using traditional, broadcast and online
media platforms. Follow as much media and business content as possible and review all the
international esporting events taking place over the summer.
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